
V I S I T  S A N  A N T O N I O  

2019 COUNCIL UPDATE 



$214 M 
 Revenues and fees to the City  

HOSPITALITY ECONOMIC IMPACT 
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SERVICES AGREEMENT 
 

• Market & Promote  
• Attract & Serve Leisure 

Visitors  
• Attract & Serve 
• Meetings and Conventions 
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Ongoing City 
Partnerships 
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MEASURING SUCCESS 

• Job growth 
• Incremental taxes 
• More funding for arts and 

historic preservation  
• Visitation 

 



  
 

FY 2019 KEY PERFORMANCE METRICS 
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US Travel Association 
2019 Destiny Awards  
 
 
• Best Branding and Integrated 

Marketing Campaign 
 

• Best Destination Website 

MEASURING SUCCESS 
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TRENDS 
 

•Economic slowdown 
•Growing demand, at 
lower rates 
•Presidential election 
•Competition growth 
•Disruptors 
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ORGANIZATIONAL PRIORITIES 
 

• San Antonio awareness 
• New meetings & partner websites 
• VisitSanAntonio.TV 
• US Travel IPW 
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ORGANIZATIONAL PRIORITIES 
 

• Long term citywide sales 
• Destination management 
• Corporate partnerships 
• Financial stability 
• Employer of choice 
• Visitor Information Center 
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Conventions in 2020 

$310+ 
Million 
Economic Impact 

WHAT'S COMING  
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Day of the 
Dead 

WHAT'S COMING  
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VisitSanAntonio.TV 

WHAT'S COMING  
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2020 PRELIMINARY REVENUE BUDGET

Marketing

Sales

Tourism

Partner Relations

Communications

Services
$25.0M (65.8%)

$2.5M

(6.6%)

2020
Preliminary 

Revenue 
Budget

$38.1M

HOT Revenue

Other Revenue

$10.6M (27.8%)

TPID Revenue
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Thank you! Coming soon… 
District 4 & District 6 
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Thank you! THANK YOU! 
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